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CASE STUDY

dometic
INDUSTRY: OUTDOOR RECREATION / MOBILE LIVING  |  PROJECT TYPE: INFLUENCER MARKETING

OPPORTUNIT Y

Dometic is a global leader in the mobile living industry. RV 

users, boat owners, truck drivers, campers, outdoor people 

around the world buy and use Dometic products. Kinetic 

was chosen to lead their North American marketing 

efforts in their largest division — that of equipping the RV 

industry. We initially worked with Dometic on developing 

and executing a new email strategy for B2B and B2C 

audiences and on assisting with their PR and trade show 

strategies before taking on an ambitious (and fun) event 

in January 2020 to bring together industry influencers and 

key players. 

ACTIONS

Kinetic proposed a travel experience for Dometic 

ambassadors in which they journeyed for a week in an 

authentic camping adventure. We captured rich video and 

photography of the influencers using Dometic products. 

Overall, we researched, vetted, trained and traveled with 

these brand ambassadors from the legendary Quartzite 

RV Show into the mountains north of Phoenix and then to 

Tucson for the first ever Dometic in the Desert trade show, 

which we also produced. This conference highlighted 

their newly released products to a global audience. We 

developed the social media strategy for the trip, which 

provided a special stage for influencers to share content. 

RESULTS

We produced exceptional photos and videos that were 

widely shared with the ambassadors’ audiences and used 

on the Dometic brand social sites. The photography and 

video captured the spirit of adventure while featuring 

Dometic products front and center. The event, Dometic in 

the Desert, received significant praise from attendees and 

was planned for a second event. 

WATCH THE VIDEO

https://vimeo.com/666145704?fl=pl&fe=sh

